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Total NAB customer spending accelerated to 5.0% y/y in Q4 2017, from 3.0% y/y in the previous quarter with
spending growth up across all metropolitan and regional areas. Importantly, Greater Melbourne and Sydney
(responsible for almost half of total spending growth), were significantly stronger, with Finance and
Insurance the fastest growth segment in both areas. By state, overall spending was fastest in VIC, the NT and
NSW, and slowest in WA and QLD. By spending category, it was fastest for Arts & Recreation, Finance &
Insurance and Accommodation & Food.

HIGHLIGHTS:

What does this report measure? NAB’s Quarterly Customer Spending Trends report explores the spending patterns of our
customers, excluding things such as mortgages, other credit repayments and government services. By examining around 2.7
million daily transactions, it shows where spending is growing fastest and what customers are spending on. Given the size of
NAB’s customer base, it provides an indication of national and regional trends.

e How has spending changed? Total NAB customer spending growth accelerated to 5.0% y/y in Q4 2017 (up from 3.0% y/y in
Q3 2017). Average monthly spending in metro areas was $2,306 in Q4 ($2,140 in Q3) and $2,089 in regions ($1,985 in Q3).

e Which areas contributed most to spending growth? By state, VIC, NSW and QLD contributed just under 90% of total
growth in NAB customer spending during Q4 2017 (95.5% in Q3). The NT (0.6%) and WA (0.9%) contributed the least, with
modest contributions coming from SA (5.2%), the ACT (2.4%) and TAS (1.2%). By region, Greater Melbourne and Sydney
accounted for 48.4% of total spending growth in Q4 2017. Regional QLD, NSW and VIC added 33.5%.

e Where is spending growing fastest in capital city metro areas? Growth accelerated in all capital city metro areas relative
to Q3. Customer spending grew fastest in Melbourne metro (6.4%), followed by Darwin (6.1%), Hobart (6.0%), Sydney
(5.6%), Canberra (5.2%) and Adelaide (3.9%). It was slowest in Brisbane (3.5%) and Perth (0.9%) metro.

e Which postcodes grew fastest in capital city metro areas?

- In Australia overall - Woodbridge 7162 (61.7%), Georges Hall 2198 (39.2%), Parkville 3052 (35.3%), Rydalmere 2116
(32.9%), Croydon 2132 (32.6%), Darling Point 2027 (32.0%), Richmond 7025 (30.5%), Garfield 3814 (29.3%), Little River 3211
(26.2%), Shoreham 3916 (24.4%), Fairfield 2165 (23.8%), Malmsbury 3446 (23.5%) and Lobethal 5241 (22.2%).

- In Sydney - Georges Hall 2198 (39.2%), Rydalmere 2116 (32.9%), Croydon 2132 (32.6%) and Darling Point 2027 (32.0%)

- In Melbourne - Parkville 3052 (35.3%), Garfield 3814 (29.3%), Little River 3211 (26.2%) and Shoreham 3916 (24.4%).

- In Brisbane - Forest Hill 4342 (21.3%), Grantham 4347 (21.2%), Mackenzie 4156 (20.6%) and St Lucia 4067 (13.3%).

- In Adelaide - Lobethal 5241 (22.2%), Gepps Cross 5094 (19.4%), Oakbank 5243 (19.3%) and Belair 5052 (18.5%).

- In Perth - Gidgegannup 6083 (9.0%), Sawyers Valley 6074 (8.5%), Victoria Park 6100 (7.7%) and Mount Helena 6082 (7.4%).

e What about regional areas? - Spending growth also accelerated in all regional areas relative to Q3. Overall growth in
regional areas (5.2%) continued to outpace spending in metro areas (4.9%). Regional growth was fastest in SA (7.9%), the NT

(7.4%), VIC (6.6%), NSW (5.1%) and QLD (4.8%). It was slowest in WA (2.8%) and TAS (3.3%).

¢ In what category did spending grow fastest? - Arts & Recreation Services (17.2%), Financial & Insurance Services (13.5%),

Accommodation & Food Services (10.4%) and Professional, Scientific & Technical Services (e.g. legal, accounting, vets etc.)

(10.1%). NAB Customer spending also accelerated in 10 of 15 categories in Q4 relative to Q3.

NAB Customer Spending: by industry sector (% y/y)
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OVERALL GROWTH IN NAB CUSTOMER SPENDING ($) BY DIVISON & STATE

(percentage change Q4 2017 on Q4 2016)
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SUMMARY:

Overall Customer spending in Australia
e Based on NAB'’s transaction data (including BPAY), total NAB customer spending accelerated to 5.0% y/y in Q4
2017, up from 3.0% y/y in the previous quarter.
e Average monthly customer spending during the quarter increased $166 to $2,306 in metropolitan areas in Q4
2017 ($2,140 in Q3) and by $104 to $2,089 in regional areas (51,985 in Q3).

Overall Customer spending - metropolitan versus regional

e Overall NAB customer spending growth accelerated in regional and metropolitan areas in Q4 2017 relative to
Q3. Growth in customer spending in regional areas increased to 5.2% in Q4 2017 (4.2% in Q3) and it continued
to outpace spending growth in metropolitan or “city” areas, which grew by 4.9% (2.4% in Q3).

¢ Customer spending growth also accelerated in all cities and regions relative to Q3.

e In regional areas, spending growth was fastest in SA (7.9%), the NT (7.4%), VIC (6.6%), NSW (5.1%) and QLD
(4.8%) and slowest in WA (2.8%) and TAS (3.3%).

e In capital cities, customer spending growth was fastest in Melbourne (6.4%), Darwin (6.1%), Hobart (6.0%),
Sydney (5.6%) and Canberra (5.2%) and slowest in Perth (0.9%), Brisbane (3.5%) and Adelaide (3.9%).

Fastest growing Local Government Areas (LGAs)

¢ The fastest growing metropolitan LGAs in Australia were Greater Dandenong VIC (11.1%), Burwood NSW
(10.4%), Liverpool NSW (10.2%), Fairfield NSW (10.2%), Derwent Valley TAS (10.0%), Woollahra NSW (9.7%),
Canterbury-Bankstown NSW (9.6%), Lockyer Valley QLD (9.3%), Brighton TAS (9.1%) and Brimbank VIC (8.9%).

¢ The fastest growing regional LGAs were Roxby Downs SA (18.2%), Gwydir NSW (18.1%), Liverpool Plains NSW
(17.5%), Inverell NSW (17.5%), Glenn Innes Severn NSW (15.3%), West Wimmera (15.1%), Hilltops NSW (14.9%),
Renmark Paringa SA (13.4%), Moree Plains NSW (13.4%) and Lachlan NSW (13.0%).

e The top 30 fastest growing Australian metro and regional LGAs and the top 5 fastest growing metro and regional
LGAs for each state are shown in Appendix 2.

Fastest growing postcodes - metropolitan
e In Australia overall, it was fastest in Woodbridge 7162 (61.7%), Georges Hall 2198 (39.2%), Parkville 3052
(35.3%), Rydalmere 2116 (32.9%), Croydon 2132 (32.6%), Darling Point 2027 (32.0%), Richmond 7025 (30.5%),
Garfield 3814 (29.3%), Little River 3211 (26.2%), Shoreham 3916 (24.4%), Fairfield 2165 (23.8%), Malmsbury 3446
(23.5%) and Lobethal 5241 (22.2%).
o See state sheets below for top 20 fastest growing metropolitan postcodes in each state.
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SUMMARY (CONTINUED):

Fastest growing postcodes - regional

e In Australia, NAB customer spending grew fastest in Kogan QLD 4406 (99.6%), Thulimbah QLD 4376 (84.0%),
Tooleybuc NSW 2736 (72.0%), Urana NSW 2645 (68.3%), Harden NSW 2587 (63.8%), Bodalla NSW 2545 (63.6%),
Coleambally NSW 2707 (63.2%), Picton WA 6229 (60.9%), South Johnstone QLD 4859 (56.9%), Paskeville SA 5552
(55.2%), Kingston S.E. SA 5275 (54.0%), Minyip VIC 3392 (52.8%) and Denham WA 6537 (50.1%).

e It is important to note that while these postcodes have a statistically significant number of customers, they may
include small area spending data that can be more volatile than larger postcode spending areas.

e See state sheets below for fastest growing regional postcodes in each state.

Customer spending growth by industry category

e In year-on-year terms, positive NAB customer spending growth was recorded in 15 of 15 spending categories in
Q4 2017 - the first time this has happened since we first started compiling this data in Q4 2016.

¢ Spending also accelerated in 10 of 15 categories compared to the previous quarter - with the biggest
improvements in spending recorded on Finance & Insurance Services (13.5% in Q4 2017 vs. 5.3% in Q3 2017),
Education & Training (1.1% vs. -6.2%) and Professional, Technical & Scientific Services (10.1% vs. 3.1%).

¢ By category, however, spending growth remained fastest for Arts and Recreation Services (17.2% y/y) but was
slower than in Q3 (20.6%).

¢ Financial & Insurance Services (13.5%), Accommodation & Food Services (10.4%) and Professional, Scientific &
Technical Services (10.1%) were the next fastest growing areas of NAB customer spending in Q4 2017.

¢ Spending growth was slowest for Construction (0.5%), Education & Training (1.1%) and Information Media &
Telecoms (1.9%).

Contributions to spending growth
e By state, VIC, NSW and QLD contributed just under 90% of total growth in NAB customer spending during Q4
2017. The NT (0.6%) and WA (0.9%) contributed the least, while modest contributions came from SA (5.2%), the
ACT (2.4%) and TAS (1.2%).
¢ By region, Greater Melbourne and Sydney accounted for 48.4% of total spending growth in Q4 2017. Regional
NSW, QLD and VIC added 33.5%. Greater Hobart (0.8%), Darwin (0.4%) and Perth (0.0%) combined added just
1.2%, while the rest of SA, WA, TAS and the NT added just 2.5% - see Appendix 1.

OVERALL GROWTH IN NAB CUSTOMER SPENDING (04 2017, % y/y)

Arts and Recreation Services 17.2%

Financial and Insurance Services 13.5%

Accommodation and Food Services 10.4%
Professional, Scientific and Technical Services 10.1%
Wholesale Trade 5.7%
Other Services 5.6%
Rental, Hiring and Real Estate Services 5.3%
Electricity, Gas, Water and Waste Services - 4.4%
Administrative and Support Services - 4.0%
Health Care and Social Assistance - 3.8%
Transport, Postal and Warehousing - 3.6%
Retail Trade - 3.4%
Information Media and Telecommunications . 1.9%
Education and Training l 1.1%
Construction I 0.5%
-15% 5% 15% 25%
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NAB CUSTOMER SPENDING TRENDS - 04 2017

NT

Growth Q4 y/y
Metro: 6.1%
Regional: 7.4%

Metro: $2,118
Regional: $1,696

WA

Growth Qa y/y
Metro: 0.9% Metro: 78%
Regional: 2.8% Regional: 22% (.
Avg Monthly Spend (Q4) wy
Metro: $2,246
Regional: $2,185

Share of State

AUSTRALIA

Growth Q4 y/y

Metro: 4.9%

Regional: 5.2%

Share of AUS

Metro: 65%

Regional: 35%

Avg Monthly Spend (Q4)
Metro: $2,306

Regional: $2,089

Share of State
Metro: 81%

Regional: 19%
Avg Monthly Spend (Q4)

USTRALIA
5.0%

SA
Growth Q4 y/y
Metro: 3.9% Metro: 79%
Regional: 7.9% Regional: 21%
Avg Monthly Spend (Q4)

Metro: $2,155

Regional: $1,974

Share of State

QLD

Growth Qa y/y
Metro: 3.5% Metro: 45%
Regional: 4.8% Regional: 55%
Avg Monthly Spend (Q4)

Metro: $2,239

Regional: $2,117

NSW

Growth Q4 y/y
Metro: 5.6% Metro: 61%
Regional: 5.1% Regional: 39%
Avg Monthly Spend (Q4)

Metro: $2,368

Regional: $2,096

Share of State

Share of State

ACT
Avg Monthly Spend (Q4)
$2,261

VIC

Growth Q4 y/y
Metro: 6.4% Metro: 76%
Regional: 6.6% Regional: 24%
Avg Monthly Spend (Q4)

Metro: $2,361

Regional: $2,047

Share of State

0

Share of State
Metro: 54%
Regional: 46%

TAS

Growth Q4 y/y
Metro: 6.0%
Regional: 3.3%

Avg Monthly Spend (Q4)
Metro: $2,111
Regional: $1,935
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NAB CUSTOMER SPENDING BY STATE:

NSW - SYDNEY GREATER METROPOLITAN AREA
GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

SYDNEY GREATER METROPOLITAN AREA

45%
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*postcodes with lower than a statistically significant number of customers

Overall
Growth
5.6%

Top 20 Postcodes by Spending Growth: Sydney Metro

Average
Monthly
Spend (Q4)
$2,368

(Q4 2017 spend value on Q4 2016 spend value)

GROWTH BY SPENDING (%.Y/Y)

Financial and Insurance Services

Wholesale Trade

Professional, Scientific and Technical
Services

Accommodation and Food Services

Electricity, Gas, Water and Waste
Services

Arts and Recreation Services
Transport, Postal and Warehousing
Rental, Hiring and Real Estate Services
Other Services

Administrative and Support Services
Health Care and Social Assistance

Education and Training

6.9%

6.5%

5.7%

4.8%

4.3%

4.2%

Georges Hall

Rydalmere

Croydon

Darling Point

Fairfield
Greenacre
Sans Souci

Guildford
Beverly Hills
Seaforth
Ryde

Green Valley
North Sydney
Riverwood
Bonnyrigg

were omitted.

Willoughby

Tahmoor

Glebe

Paddington

Granville

2198211621322027]2165219022192161220920922112216820602210217720682573203720212142

Retail Trade

Information Media and
Telecommunications

Construction

3.0%

1.6%

-1.3%

r

-10% 0% 10% 20%

KEY TAKEOUTS

Overall customer spending in greater
Sydney (ABS definition) grew 5.6%
y/y in Q4 2017 (3.0% y/y in Q3).
Average spending per customer was
$2,368 in Q4 ($2,168 in Q3) - fastest
of all metro and regional areas.
Spending growth was Financial &
Insurance Services (13.4%),
Wholesale Trade (12.4%),
Professional, Scientific & Technical
Services (11.5%), Accommodation &
Food (11.3%) and Electricity, Gas,
Water & Waste Services (10.7%).
Customer spending on Construction
fell (-1.3%), with modest growth in
Information Media & Telecoms
(1.6%) and Retail Trade (3.0%)

By individual postcode, spending
growth was fastest in Georges Hall
2198 (39.2%), Rydalmere 2116
(32.9%) and Croydon 2132 (32.6%).
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NSW - REGIONAL (EX. GREATER METRO AREA)

GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

80%

70%

60%

50%
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30%

20%

10%

0%

.
Overall \"
Growth

5.1%

Top 20 Postcodes by Spending Growth: NSW Regional
(Q4 2017 spend value on Q4 2016 spend value)

REGIONAL NSW (EX METRO)

Average
Monthly
Spend (Q4)
$2,096

GROWTH BY SPENDING (%.Y/Y)

Arts and Recreation Services

Accommodation and Food Services

Electricity, Gas, Water and Waste
Services

Financial and Insurance Services

Professional, Scientific and Technical
Services

Other Services - .

Administrative and Support Services
Health Care and Social Assistance
Retail Trade

Rental, Hiring and Real Estate Services

Telecommunications

Information Media and I

Construction

Transport, Postal and Warehousing I 1.2%

Education and Training

Wholesale Trade -1.1%)

-20% -10% 0%

KEY TAKEOUTS

Tooleybuc

10% 20% 30%

e Overall customer spending in regional
NSW (ex metro) grew 5.1% y/y in Q4

2017 (4.3% y/y in Q3) - slower than in

Coleambally

Sydney metro (5.6%).

>
©
H
©
c
£
[

*postcodes with lower than a statistically significant number of

customers were omitted.

Deepwater

Services (9.7%).

Hillston
Inverell

e Average customer spending was
$2,096 in Q4 ($2,019 in Q3), below
that in Sydney metro ($2,368).

e Spending growth was fastest for Arts
& Recreation (28.9%), Accommodation
& Food Services (13.1%), Utilities
(9.9%) and Financial & Insurance

¢ Spending on Wholesale Trade (-1.1%)
contracted. It grew very modestly for
Education & Training (0.9%),
Transport Postal & Warehousing
(2.2%) and Construction (1.6%).

e By postcode, spending was fastest in
Tooleybuc 2736 (72.0%), Urana 2645

(68.3%), Harden 2587 (63.8%), Bodalla

(63.2%).

2545 (63.6%) and Coleambally 2707
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VIC - MELBOURNE GREATER METROPOLITAN AREA
GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

MELBOURNE GREATER METROPOLITAN AREA GROWTH BY SPENDING (%.Y/Y)

Financial and Insurance Services

19.5%

Arts and Recreation Services 17.6%

Professional, Scientific and Technical

0,
Services 14.5%

Accommodation and Food Services 12.2%

Rental, Hiring and Real Estate Services

8.9%

Other Services 7.0%

Transport, Postal and Warehousing 5.7%

Administrative and Support Services

x

5.5

Retail Trade 4.5%

Overa ll Health Care and Social Assistance . 3.0%
Growth Construction I 2.6%
6.4% Electricity, Gas, Water and Waste 2.5%
Services -
Ave rage Information Media and 2.9%
Telecommunications )
Monthly
Education and Training 2.2%
Spend (Q4) ]
$2,361 Wholesale Trade ] 1.6%

-20% -10% 0% 10% 20% 30%

KEY TAKEOUTS
Top 20 Postcodes by Spend Growth: Melbourne Metro
(Q4 2017 spend value on Q4 2016 spend value) e Customer spending in Melbourne
40% metro grew 6.4% y/y in Q4 2017 (3.3%
1% y/y in Q3) - the fastest of all metro
areas.

30% e Average monthly customer spending
was $2,361in Q4 ($2,167 in Q3).

e Financial & Insurance Services (19.5%),
Arts & Recreation (17.6%),
Professional, Scientific & Technical
Services (14.5%) and Accommodation
& Food Services (12.2%) led the way.

e Spending growth was slowest for
Wholesale Trade (1.6%), Education &
Training (2.2%), Information Media &
Telecoms (2.2%), Utilities (2.5%) and
Construction (2.5%).

e By postcode, spending growth was
fastest in Parkville 3052 (35.3%),
Garfield 3814 (29.3%), Little River 3211

*postcodes with lower than a statistically significant number of (26.2%), Shoreham 3916 (24.4%) and

customers were omitted. Malmsbury 3446 (23.5%).

25%

20%

15%

10%

5%

0%

Belgrave

<
s
=
-
©
a

Little River
Shoreham
Malmsbury
Diggers Rest
Crib Point
Heatherton
Broadmeadows
Kalorama
Macedon
Knoxfield
Yarra Glen
Park Orchards
Koo Wee Rup
Noble Park
Gembrook

3052|3814(3211(3916/3446/3427/3919|3202|3047|3766(3440/3180|3160 3775/3114/39813174/3783
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VIC - REGIONAL (EX. GREATER METRO AREA)
GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

REGIONAL VIC (EX METRO) GROWTH BY SPENDING (%.Y/Y)

Wholesale Trade 40.4%

Arts and Recreation Services

Financial and Insurance Services

Accommodation and Food Services

Professional, Scientific and Technical
Services

Education and Training

Other Services

Retail Trade

Electricity, Gas, Water and Waste
Services

5.0%

Health Care and Social Assistance 4.3%

L

Rental, Hiring and Real Estate Services 4.1%

- 5.4% Average Administrative and Support Services 2.8%
Overall Monthly Transport, Postal and Warehousing 2.3%
Growth Spend (Q4) Information Media and %

6.6% $2,047 Telecommunications 2.3%

Construction -3.7%

‘l.liIImIIrl.[‘ll

-20% -10% 0% 10% 20% 30% 40% 50%

KEY TAKEOUTS

Top 20 Postcodes by Spending Growth: VIC Regional

(Qa 2017 spend value on Q4 2017 spend value) e Customer spending in regional VIC (ex

metro) grew 6.6 % y/y in Q4 2017
(5.0% y/y in Q3) - slightly ahead of
Melbourne metro (6.4%).

e Average spending was $2,047 in Q4
($1,932 in Q3), below Melbourne
metro ($2,361).

e Spending growth was fastest for
Wholesale Trade (40.4%), Arts &
Recreation (28.8%), Financial &
Insurance Services (14.9%) and
Accommodation & Food (12.8%).

e Spending on Construction fell (-3.7%).
The next weakest categories were
Information Media & Telecoms (2.3%),
Transport, Postal & Warehousing
(2.3%) and Administrative & Support
Services (2.8%).

e By individual postcode, spending
growth was fastest in Minyip 3392

*postcodes with lower than a statistically significant number of (52.8%), Gormandale 3873 (47.7%),

customers were omitted. and Wandiligong 3744 (42.6%).

60%
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40%

30%

20%
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Tallangatta
Tyntynder
Lillimur
Katamatite
Balmoral
Colbinabbin
Violet Town
Longwood
Toolamba

g
]
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Wandiligong
East Gippsland
Patchewollock

Mailors Flat

Strathmerton
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(LD - BRISBANE GREATER METROPOLITAN AREA

GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

BRISBANE GREATER METROPOLITAN AREA

F e
e
'}, a»
<

'slﬁ;

f

[
4

o 5.0%
y

=

p

Overall
Growth

3.5%

" Moreton Bay )
P 20% )

P

. efisha

R ¢

Average
Monthly
Spend (Q4)
$2,239

AT

GROWTH BY SPENDING (%.Y/Y)

Financial and Insurance Services

Arts and Recreation Services

Professional, Scientific and Technical
Services

Accommodation and Food Services

Health Care and Social Assistance
Rental, Hiring and Real Estate Services

Administrative and Support Services

Transport, Postal and Warehousing

Electricity, Gas, Water and Waste
Services

- 10.8%
Wholesale Trade - 7.9%
7.3%
Other Services 5.5%
. 4.7%
. 3.0%
. 2.8%
Retail Trade ] 1.6%
I 1.3%
| 0.6%
Information Media and
Telecommunications 0.4%
Construction -0.5%
Education and Training -3.7% ‘
-2c'>% —1(;% 0% 1(;% 2c;% 3(;%

KEY TAKEOUTS

Top 20 Postcodes by Spend Growth: Brisbane Metro

(Q4 2017 spend value on Q4 2016 spend value)

e Customer spending in the greater

Brisbane metropolitan area grew 3.5%
y/y in Q4 2017 (1.7% y/y in Q3).
Average monthly spending was $2,239
in Q4 (52,074 in Q3).

Spending grew fastest for Financial &
Insurance Services (19.1%), Arts &
Recreation (17.3%), Professional,
Scientific & Technical Services (10.8%),
Wholesale Trade (7.9%) and
Accommodation & Food Services

It fell for Education & Training (-3.7%)
and Construction (-0.5%) and was
basically flat for Information Media &
Telecoms (0.4%) and Electricity, Gas,
Water & Waste Services (0.6%).

25%
20% [
.
15%
10%
5% (
%)
7.3%).
°
0%
= V| M| ¥ | c c| x| @©mm| Cc| > U ¥ 6 x| o o | © = | O
= ER|T 5 5 5 &L 3 3 3 3 5 =|E & 2|3 3
c| | 3 ¥ ©- | | @ B | B| > h| @ E| ™| 2| O
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S| S 2 n|EE T ¥ s 3/ 5 © £z 9| £/%8|23
5| & & o | £ = = ®| & S|la o |z -
| O s I (SR TEZ
U
2
T
= °

4342434741564067/4174400743444154407641324341411641334312415840054117/417340224311

*postcodes with lower than a statistically significant number of

customers were omitted.

By postcode, spending growth was
fastest in Forest Hill 4342 (21.3%),
Grantham 4347 (21.2%) and
Mackenzie 4156 (20.6%).
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QLD - REGIONAL (EX. GREATER METRO AREA)

GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

REGIONAL QLD (EX METRO)

Overall
Growth
4.8%

Average
Monthly
Spend (Q4)
$2,117

Top 20 Postcodes by Spending Growth: QLD Regional

(Q4 2017 spend value on Q4 2017 spend value)

GROWTH BY SPENDING (%.Y/Y)

Arts and Recreation Services

32.9%

Financial and Insurance Services 12.4%

Accommodation and Food Services 8.1%

Professional, Scientific and Technical

0,
Services 6.8%

Other Services 4.6%

"EE

Administrative and Support Services 4.5%

Retail Trade 4.2%

Health Care and Social Assistance 3.9%

Information Media and

0
Telecommunications 3.1%

-

Construction 2.5%

|

Rental, Hiring and Real Estate Services 2.3%

Electricity, Gas, Water and Waste

0,
Services 0.6%

Transport, Postal and Warehousing 0.3%

Wholesale Trade

-2.3% I

r =t T T T 1

-20% -10% 0% 10% 20% 30% 40%

Education and Training

KEY TAKEOUTS

e Spendingin regional QLD grew 4.8%
y/y in Q4 2017 (4.0% y/y in Q3) and

120%

faster than Brisbane metro (3.5%).
e Average monthly customer spending

100%

was $2,117 in Q4 ($2,009 in Q3),
below average spending in metro

80%

Brisbane ($2,239).
e Spending growth was fastest for Arts

60%

40%

20%

0%

Kogan
Thulimbah
South Johnstone
Normanton
Yandaran
Brooweena
Tambo
Midge Point
Morven
Alpha
Thangool
Yelarbon
Glen Aplin
Canungra
Nobby

4406/437648594890467346204478479944684724471643884381427543604872/48244355/47354722,

*postcodes with lower than a statistically significant number of

customers were omitted.

Dimbulah

Cloncurry [PXeRePZ)

& Recreation (32.9%), followed by
Financial & Insurance Services (12.4%),
Accommodation & Food Services
(8.1%) and Professional, Scientific &
Technical Services (6.8%),

e NAB Customer spending fell for
Education & Training (-2.8%) and
Wholesale Trade (-2.3%) and was
essentially flat for Transport, Postal &
Warehousing (0.3%) and Electricity,
Gas, Water & Waste Services (0.6%)

e By postcode, spending grew fastest in
Kogan 4406 (99.6%), Thulimbah 4376
(84.0%) & Sth Johnstone 4859 (56.9%).

Winton

Springsure m

Crows Nest
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SA - ADELAIDE GREATER METROPOLITAN AREA

GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

ADELAIDE GREATER METROPOLITAN AREA

GROWTH BY SPENDING (%.Y/Y)

Wholesale Trade
Arts and Recreation Services

Accommodation and Food Services

Electricity, Gas, Water and Waste
Services

Transport, Postal and Warehousing

19.0%

14.0%

|

9.5%

=
X

‘r"l
~
&
X

Rental, Hiring and Real Estate Services 5.5%
Overall
G rowth Other Services 3.9%
Professional, Scientific and Technical
o )
3.9 % Services . 3.8%
Retail Trade . 3.3%
Health Care and Social Assistance . 3.1%
Information Media and I 13%
Telecommunications 3%
A Administrative and Support Services I 1.2%
verage
1 ini _ 0,
Month l.y Education and Training 1.6% I
Spend (Q4) Construction -2.6% I
2,1
$ »155 Financial and Insurance Services -3.4% l

-20% -10% 0% 10% 20% 30%

Top 20 Postcodes by Spend Growth: Adelaide Metro KEY TAKEOUTS

(Q4 2017 spend value on Q4 2016 spend value)

25% e NAB Customer spending in the greater
Adelaide metropolitan area grew 3.9%
y/y in Q4 2017 (2.5% in Q3).

e Average monthly customer spending
was $2,115 in Q4 ($2,220 in Q3).

e Spending growth was fastest for
Wholesale Trade (19.0%), Arts &
Recreation (14.0%), Accommodation &
Food Services (9.5%) and Electricity,
Gas, Water & Waste Services (7.9%).

e Customer Spending fell for Financial &
Insurance Services (-3.4%),
Construction (-2.6%) and Education &
Training (-1.6%).

e By postcode, overall customer
spending growth was fastest in
Lobethal 5241 (22.2%), Gepps Cross
5094 (19.4%), Oakbank 5243 (19.3%)
and Belair 5052 (18.5%).

20%

15%

10%

5%

0%

Lobethal

Gepps Cross
Oakbank

Belair
Littlehampton
Birdwood

North Adelaide
Playford
Highbury
Seacombe Gardens
Virginia

Myrtle Bank
Allenby Gardens
Lewiston
Taperoo

Novar Gardens
Burton

Clovelly Park
Davoren Park
Mitchell Park

524150945243)5052/5250523450065111/508950475120506450095501/5017504051105042/51135043

*postcodes with lower than a statistically significant number of
customers were omitted.
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SA - REGIONAL (EX. GREATER METRO AREA)

GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

REGIONAL SA (EX METRO)

Overall
Growth
7.9%

Average
Monthly
Spend (Q4)
$1,974

GROWTH BY SPENDING (%.Y/Y)

Wholesale Trade

68.3%

Arts and Recreation Services

28.6%

Financial and Insurance Services

26.8%

Rental, Hiring and Real Estate Services

16.7%

Accommodation and Food Services

15.2%

Administrative and Support Services

10.6%

Electricity, Gas, Water and Waste
Services

9.9%

Education and Training

8.9%

Retail Trade

5.5%

Transport, Postal and Warehousing

5.4%

Health Care and Social Assistance

-

4.3%

Other Services

3.6%

Professional, Scientific and Technical
Services

— |

1.7%

Information Media and
Telecommunications

1.0%

Construction

0.6%

-15% 5%

T T T T T T T

5% 15% 25% 35% 45% 55% 65%

KEY TAKEOUTS

Top 20 Postcodes by Spending Growth: SA Regional
(Q4 2017 spend value on Q4 2017 spend value)

e Customer spending in regional SA

60%

grew 7.9% y/y in Q4 2017 (6.7% y/y in
Q3) and was the fastest growing area

50%

of regional spending in Australia.
e Average monthly spending was $1,974

40%

in Q4 ($1,838 in Q3), lower than
Adelaide metro ($2,155).

30%

e Spending was slowest for Wholesale
Trade (68.3%), Arts & Recreation

20%

10%

0%

Paskeville
Kingston S.E.
Snowtown
Andamooka
Blanchetown
Truro
Robertstown
Mount Pleasant
Hallett

The Coorong
Bute
Saddleworth
Port Germein

5552/527555205722/535753565381/5235/54195261/556054135495/57255480525952635573/52685341

*postcodes with lower than a statistically significant number of

customers were omitted.

Laura

Roxby Downs
Wellington

(28.6%), Financial & Insurance Services
(26.8%), Rental, Hiring & Real Estate
Services (16.7%) and Accommodation
& Food Services (15.2%).

e Spending was basically flat for
Construction (0.6%) and Information
Media & Telecoms (1.0%).

e By postcode, growth was fastest in
Paskeville 5552 (55.2%), Kingston S. E.
5275 (54.0%), Snowtown 5520 (28.6%),
Andamooka 5722 (28.6%) and
Blanchetown 5357 (28.2%).

15.8%

15.4%
14.7%
13.9%

Coonawarra
Maitland
Bordertown
Renmark
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WA - PERTH GREATER METROPOLITAN AREA

GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

PERTH GREATER METROPOLITAN AREA

Overall
Growth
0.9%

Average
Monthly
Spend (Q4)
$2,246

Top 20 Postcodes by Spend Growth: Perth Metro

Wanneroo
0.0% ] L

(Q4 2017 spend value on Q4 2016 spend value)

GROWTH BY SPENDING (%.Y/Y)

Professional, Scientific and Technical

T B

Services
Financial and Insurance Services 6.4%
Accommodation and Food Services 6.3%
Other Services . 3.1%
Health Care and Social Assistance I 2.2%
Arts and Recreation Services I 2.2%
Administrative and Support Services I 0.8%
Construction I 0.7%
Information Media and | 0.5%
Telecommunications 5%
Transport, Postal and Warehousing 0.2%
Rental, Hiring and Real Estate Services -0.1%
Retail Trade -0.2%
Education and Training -3.9% .
Electricity, Gas, Water and Waste o
Services -4-6%
Wholesale Trade -4.8% -
-20% -10% 0% 10% 20%

KEY TAKEOUTS

¢ NAB customer spending in the greater
Perth metropolitan grew 0.9% in Q4

10%

2017 (-2.1% y/y in Q3) and still

9%

weakest of all cities.

8%
7%
6%
5%
4%
3%
2%
1%

0%

[N >
> |2
22
c o
c | >
S
o 9
2=
o o

wv

6083/607461006082/60726102/6110602260156153/6166/6211607061756012/61576063617261766006

*postcodes with lower than a statistically significant number of

Victoria Park

e Average monthly spending was $2,246
in Q4 (52,140 in Q3).

e Spending grew fastest for

Mount Helena
Mahogany Creek
Gosnells
Hamersley
City Beach
Applecross
Coogee
Dawesville
Darlington
Singleton
Mosman Park

customers were omitted.

Palmyra

Beechboro

Port Kennedy

Karnup

Professional, Scientific & Technical
Services (7.7%), Financial & Insurance
Services (6.4%) and Accommodation &
Food Services (6.3%).

e It fell for Wholesale Trade (-4.8%),
Electricity, Gas, Water & Waste
Services (-4.6%), Education & Training
(-3.9%), Retail Trade (-0.2%) and
Rental, Hiring & Real Estate (-0.1%).

e Modest growth was seen in all other
spending categories.

By postcode, spending was fastest in
Gidgegannup 6083 (9.0%), Sawyers
Valley 6074 (8.5%), Victoria Park 6100
(7.7%) and Mount Helena 6082 (7.4%).

North Perth
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WA - REGIONAL (EX. GREATER METRO AREA)
GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

REGIONAL WA (EX METRO)

Overall
Growth
2.8%

Average
Monthly
Spend (Q4)

$2,185

Rental, Hiring and Real Estate Services

GROWTH BY SPENDING (%.Y/Y)

Arts and Recreation Services

Accommodation and Food Services

Financial and Insurance Services

Construction . 3.6%
Health Care and Social Assistance . 3.3%
Retail Trade I 3.0%
Electricity, Gas, Water and Waste I o
. 1.4%
Services
Information Media and | 0.7%
Telecommunications 7%

Administrative and Support Services

Other Services -0.7% |

Professional, Scientific and Technical
Services

-1.1% I

Transport, Postal and Warehousing

Top 20 Postcodes by Spending Growth: WA Regional
(Q4 2017 spend value on Q4 2017 spend value)

Education and Training

70%

60%

50%

40%

30%

20%

10%

0%

S E € S/ £/ E 2|y &IS58 B
m | Q = | ®© o
t 2 g 22 2 2 &5 832 ¢ 5§
& | x| £ ‘UoUﬂ,ImE
g.ﬁﬁ 5,30-’3 al o
== S = 2| =
= s)
o

Beverley

6229653763706253636567406438635363986359/62446226/6304,

Derby-West Kimberley

6765

Wickham

6720

Tambellup

6320

Muchea

6501

Wholesale Trade

aon |

-4.7% .

30% -20% -10% 0%

10% 20% 30%

KEY TAKEOUTS

Customer spending in regional WA (ex
metro) grew 2.8% y/y in Q4 2017
(0.8% y/y in Q3), faster than Perth
(0.9%) but slowest of all regions.
Average monthly spending was $2,185
in Q4 ($1,985 in Q3) - the highest
regional spend in Australia, but lower
than Perth metro ($2,246).

Spending grew fastest for Arts &
Recreation Services (17.9%),
Accommodation & Food Services

°\:e § § (9.1%) and Financial & Insurance

3l Kl K Services (7.3%).

s g 3 Spending fell heavily on Wholesale

g fg § Trade (-19.4%). Notable falls were also

ERRS seen in spending on Rental, Hiring &
Real Estate Services (-4.7%) and
Education & Training (-3.1%).
623763506284 By postcode, spending growth was

*postcodes with lower than a statistically significant number of
customers were omitted.

fastest in Picton 6229 (60.9%),
Denham 6537 (50.1%), Wickepin 6370
(36.4%) and Balingup 6253 (32.4%).

Page | 14



TASMANIA
GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

TASMANIA - STATE

Growth )
Metro: 6.0% J
Regional: 3.3% p

;k'\
g =
B

Average
Monthly
Spend (Q4)
Metro: $2,111
Regional: $1,935

Top 10 Postcodes by Spend Growth: TAS
(Q4 2017 spend value on Q4 2016 spend value)

GROWTH BY SPENDING (%,Y/Y)

19.0%

Arts and Recreation Services

Financial and Insurance Services

Electricity, Gas, Water and Waste

Services 7.6%
Accommodation and Food Services 7.1%
Retail Trade . 4.5%
Administrative and Support Services 4.4%
Wholesale Trade 3.7%

Other Services . 3.3%

Information Media and o
P 2.0%
Telecommunications

Health Care and Social Assistance I 0.8%

Transport, Postal and Warehousing -0.2%

Education and Training -0.4%
Professional, Scientific and Technical o I
. -1.4%
Services

Construction

o[l
Rental, Hiring and Real Estate Services -13.6%-

T T
-20% -10% 0% 10% 20% 30%

KEY TAKEOUTS

e Customer spending grew 6.0% y/y in

70%

Q4 2017 in Hobart metro (4.4% y/y in
Q3), and by 3.3% y/y in regional TAS

60%

(1.7% y/y in Q3).
e Average spending in Q4 was $2,111in

50%

Hobart metro ($1,957 in Q3) and
$1,935 in regional TAS (51,816 in Q3).

40%

e Overall spending (metro/regional) was
fastest for Arts & Recreation (20.9%),

30%

Financial & Insurance Services (19.0%),
Utilities (7.6%) and Accommodation &

20%

10%

0%

Oatlands
Richmond
Geeveston
Franklin

(%)
(s))
©
c
o
©
o
(]
2

Opossum Bay

7305 7025 7267

*postcodes with lower than a statistically significant number of

customers were omitted.

Food Services (7.1%).

e |t fell for Rental, Hiring & Real Estate
Services (-13.6%), Construction (-4.6%),
Professional, Scientific & Technical
Services (-1.4%), Education & Training
(-0.4%) and Transport, Postal &
Warehousing (-0.4%)

e By postcode, growth was fastest in
Woodbridge 7162 (61.7%), Oatlands
7120 (36.5%) & Railton 7305 (31.4%).

Risdon Vale

~
5 George Town
w
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ACT
GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

ACT

Overall
Growth
5.2%

|

Average
Monthly
Spend (Q4)
$2,261

*postcode level details shown instead of LGAs as ACT does not have separate LGAs.

GROWTH BY SPENDING (%.Y/Y)

Wholesale Trade

19.9%

15.6%
12.8%

Arts and Recreation Services

Financial and Insurance Services

Accommodation and Food Services

Professional, Scientific and Technical

0,
Services 11.5%
Electricity, Gas, Water and Waste 10.2%
Services -7
Health Care and Social Assistance 7.0%
Rental, Hiring and Real Estate Services . 4.9%

Other Services

Transport, Postal and Warehousing E 3.8%

Retail Trade

Education and Training

Information Media and
Telecommunications

Construction -2.8%

Administrative and Support Services -2.9%

-20% -10% 0% 10% 20% 30% 40%

Hall, located within the ACT shares the 2618 postcode with nearby Wallaroo NSW, thus

is partially represented outside ACT boundary in the map.

Top 10 Postcodes by Spend Growth: ACT
(Q4 2017 spend value on Q4 2016 spend value)

16%

KEY TAKEOUTS

e Customer spending in the ACT grew
5.2% y/y in Q4 2017 (4.1% y/y in Q3).

14%

e Average monthly was $2,261 in Q4
(2,234 in Q3).

12%

e Spending growth was fastest for

10%

8%

6%

4%

2%

0%

c
o
a
C
=
©
x

Yarralumla
Queanbeyan
Belconnen

2620 2905

*postcodes with lower than a statistically significant number of

customers were omitted.

2609

Wholesale Trade (19.9%), Arts &
Recreation (15.6%), Financial &
Insurance Services (12.8%) and
Accommodation & Food Services
(11.9%).
e Spending fell for Administrative &
Support Services (-2.9%), Construction
(-2.8%) and was flat for Information
Media & Telecoms (0.0%).
By postcode, spending growth was
fastest in Hall 2618 (13.7%), City 2601
(9.2%), Harrison 2914 (7.7%), Cook
2614 (7.6%) and Yarralumla 2600
(7.6%).

Fyshwick
Mawson
°

2607

Page | 16



NORTHERN TERRITORY
GROWTH IN NAB CUSTOMER SPENDING

(percentage change Q4 2017 on Q4 2016)

NORTHERN TERRITORY

Professional,

Overall
Growth
Metro: 6.1%
Regional: 7.4%

Average
Monthly Spend (Q4)
Metro: $2,118
Regional: $1,696

Top 10 Postcodes by Spend Growth: NT
(Q4 2017 spend value on Q4 2016 spend value)
30%

25%

20%

15%

10%

5%

0%

5 £ 2 5 E E 5 ) g z
2 n £ o ] o £ < = S
-4 9} aQ lv] = [ o = G} 7}
£ a c a =) v 5 Lo“ =
3 [ 5 3 z 3 <] <] S
] £ =) =4 ] Q

2
o 8 8
£
=
D
841 872 875 822 810 815 837 839 870 885

*postcodes with lower than a statistically significant number of
customers were omitted.

Arts and Recreation Services

Accommodation and Food Services

Administrative and Support Services

Health Care and Social Assistance

Transport, Postal and Warehousing

Rental, Hiring and Real Estate Services

Electricity,

Financial and Insurance Services

GROWTH BY SPENDING (%, Y/Y)

Wholesale Trade 68.1%

35.0%

Scientific and Technical
Services

Y

17.1%

Education and Training 15.4%

Other Services

13.8%

8.5%

7.2%

Information Media and

0,
Telecommunications 6.8%

Retail Trade 6.0%

I 3.5%

| 1.6%

-

Construction 0.2%

-0.7%

-4.2%
-8.3%

-50% -30% -10% 10% 30% 50% 70%

Gas, Water and Waste
Services

KEY TAKEOUTS

Customer spending grew 6.1% y/y in
Darwin metro in Q4 2017 (2.6% y/y in
Q3), and by 7.4% y/y in regional NT
(4.2% y/y in Q3).

Average monthly spending in Q4 was
$2,118 in Darwin metro ($2,075 in Q3),
the lowest of all cities, and $1,696 in
regional NT ($1,916 in Q3).

Customer spending in the NT was
fastest for Wholesale Trade (68.1%),
and Arts & Recreation (35.0%).

It fell for Financial & Insurance
Services (-8.3%), Electricity, Gas, Water
& Waste Services (-4.2%) and Rental,
Hiring & Real Estate Services (-0.7%).
By postcode, spending growth was
fastest in Darwin River 841 (25.2%),
Central Desert 872 (24.0%), Larapinta
875 (22.6%), Bees Creek 822 (16.8%)
and Nightcliff 810 (13.5%).
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APPENDIX 1

By state, VIC, NSW and QLD contributed just under 90%
of total growth in NAB customer spending during Q4
2017.

The NT (0.6%) and WA (0.9%) contributed the least.

There were modest contributions from SA (5.2%), the
ACT (2.4%) and TAS (1.2%).

CONTRIBUTION TO GROWTH BY STATE

ACT I 2.4%
TAS I 1.2%
WA I 0.9%
NT | 0.6%
»2(‘)% -16% 0% 16% 2(;% 30% 40% 5(;%

By region, Greater Melbourne and Sydney accounted for
nearly half (48.4%) of total spending growth in Q4 2017.

Regional NSW, QLD and VIC added 33.5%.

Greater Hobart (0.8%), Darwin (0.4%) and Perth (0.0%)
combined added just 1.2%, while the rest of SA, WA, TAS
and the NT added just 2.5%

CONTRIBUTION TO GROWTH BY REGION

Greater Melbourne 28.6%
Greater Sydney

Greater Brisbane

Greater Adelaide
Australian Capital Territory
Greater Hobart

Greater Darwin

Greater Perth

Rest of Qld

Rest of NSW

Rest of Vic.

Rest of SA

Rest of WA

Rest of Tas.

Rest of NT

-15% 5% 5% 15% 25% 35%
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APPENDIX 2

TOP 30 FASTEST GROWING AUSTRALIAN METROPOLITAN LGA'S

14%

Data refers to LGAs with populations of 750 NAB customers or more

12%

10%

8%

6%

4%

2%

0%
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TOP 5 FASTEST GROWING METROPOLITAN LGA'S BY STATE

SYDNEY % Y/Y MELBOURNE % Y/Y

Burwood 10.4% Greater Dandenong 11.1%

Liverpool 10.2% Brimbank 8.9%

Fairfield 10.2% Whittlesea 8.8%

Woollahra 9.7% Wyndham 8.7%

Canterbury-Bankstown 9.6% Melton 8.6%

BRISBANE % Y/Y ADELAIDE % Y/Y

Lockyer Valley 9.3% Marion 7.3%

Ipswich 5.2% Playford 6.9%

Somerset 5.0% Adelaide 6.6%

Brisbane 3.8% Mitcham 5.7%

Logan 3.3% Salisbury 5.6%

PERTH %Y/Y HOBART % Y/Y

Victoria Park 5.5% Derwent Valley 10.0%

Mosman Park 5.5% Brighton 9.1%

Claremont 4.3% Glenorchy 8.0%

Nedlands 4.1% Clarence 6.8%

Melville 3.5% Kingborough 6.2%

CANBERRA %Y/Y DARWIN % Y/Y

Unincorporated ACT* 4.9% Darwin 7.9%

Litchfield 4.5%

* The ACT does not have separate LGAs. Palmerston 2.8%
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TOP 30 FASTEST GROWING AUSTRALIAN REGIONAL LGA'S

20%

Data refers to LGAs with populations of 750 NAB customers or more

18%

16%
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SA NSWNSWNSWNSWVICNSW SA NSWNSWVIC|VICNSW SA | SA |VIC|VIC| SA NSWQLDNSW VIC|QLDQLD QLD| SA QLDQLD, SA

TOP 5 FASTEST GROWING REGIONAL LGA'S BY STATE

NSW % Y/Y viC % Y/Y
Gwydir 18.11% West Wimmera 15.1%
Liverpool Plains 17.5% Yarriambiack 12.7%
Inverell 17.5% Buloke 12.5%
Glen Innes Severn 15.3% Gannawarra 11.7%
Hilltops 14.9% Loddon 11.6%
QLD % Y/Y SA % Y/Y
Banana 11.1% Roxby Downs 18.2%
Torres Strait Island 10.8% Renmark Paringa 13.4%
Torres 10.8% Victor Harbor 12.1%
Murweh 10.5% Mount Gambier 12.0%
Southern Downs 10.3% The Coorong 11.5%
Wyndham-East Kimberley 7.55% Burnie 5.9%
Manjimup 5.9% Central Coast 5.5%
Kalgoorlie/Boulder 5.8% Meander Valley 5.2%
Port Hedland 5.2% Launceston 3.4%
Greater Geraldton 4.9% Huon Valley 3.3%

Alice Springs

9.0%
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APPENDIX 3

NOTES ON NAB'S CUSTOMER SPENDING ESTIMATES

e Customer spending represents consumption-based spending.

e Customer spending does not include spending on government services, tax payments, direct to public
manufacturers, mortgage and other credit facility repayments.

e Customer spending is based on where the customer lives - which may or may not be where the actual spending
activity occurs.

e Customers without an Australian residential address are excluded.

¢ Spending includes both online and offline transactions.

e Transaction data may include EFTPOS, Credit Card, BPAY, Bank Transfers, Direct Debits and Paypal services where
available.

¢ Spending on Health & Community Services excludes spending at HICAPS terminals.

e Geographic areas have been defined using the ABS Local Government Area (LGA) and Statistical areas in the form
of both Greater Capital City Statistical Area and Statistical Area 4 definitions.

¢ All geographic data is defined by 2016 ABS geographic standards from the 2016 census.

¢ Where lower tier geographic areas may be assigned to multiple higher tier areas, the spend value is apportioned
using ABS weights. However for definitions (e.g. whether an LGA lays within GCCSA or not, if more than 50% of the
LGA lays within a GCCSA it will be defined as part of the GCCSA).

e Some postcodes may correspond to several different locality names. Where this is the case, only one locality name
will be shown.

¢ Year-on-year spending change represents non-seasonally adjusted change compared to the same quarter in the
previous year.

o Cut-offs have been applied to remove small area data which may be statistically volatile and may bias estimates of
spending. Even with this treatment, regional areas may have greater spending volatility than metro areas. This cut-
off does not apply to maps for aesthetic reasons.

¢ Spending may be biased due increased take-up in payment methods such as the use of near field communication
terminals/online applications that are growing in preference to cash, particularly in hospitality related sectors.

More details about this measure of customer spending are available upon request.
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Important Notice

This document has been prepared by National Australia Bank Limited ABN 12 004 044 937 AFSL 230686 ("NAB"). Any
advice contained in this document has been prepared without taking into account your objectives, financial situation
or needs. Before acting on any advice in this document, NAB recommends that you consider whether the advice is
appropriate for your circumstances.

NAB recommends that you obtain and consider the relevant Product Disclosure Statement or other disclosure
document, before making any decision about a product including whether to acquire or to continue to hold it.

Please click here to view our disclaimer and terms of use.
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